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§ 1 HooHiil

DL MDY (tourism)) 2@ SRS © PrakiEEBIE  (point  of view) ~ BT REATERL L
(argumentative essay) ° KETTZIEZH—IE—KME blog @ #UIEH - W HOERHRE—E N
EEALS ~ BAER el R ©

A B b A3y

#RA Pathways Unit 7 > #iHE&E—8T (W11-13) ° K% (W16’ 6/08-6/14) #i[E = Unit
7-8 o GEE MR © FSCEEAR o filf) B RIS o

AR Bl — AR TERRRE R

Reading 1 POSITIVE XL 1G RAT B/ NEBDE (Lake Wanaka #5555 Iceland
Amazing +14%) o Scottsdale & 3£ °
Influencers

Reading 2 NEGATIVE  ZEEBDE - 2IRIKHE ~ BURARE - st RARE) &
Is Social Media False ©

Harming

Tourism?

— HM —

§ 2 2R Words to Remember (19 %)

Wi Reading Y bold B ; iClass words to remember] BUISS& 53 o H 58 5tk /il 4%
et o
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1574 English wil Pk —fyas - Bty

g ~ 50t account n. HHEERRUR (# 1]F) ; the explorer's account of the trip

EEE eager adj. really wanted to ; leaders were eager to attract tourists

FERREEEL infrastructure n. T8 BERRRREL AN LIRS roads, bridges, services

[ {7 peers n. B E AEEBIIA people similar to you

TETERY potential adj. AIRE €2 who might come ; potential visitors

Eia) revealed V. showed ; a survey revealed that...

HkA sincere adj. honest and real (# J&{i%)

e steady adj. smooth and constant ; a steady increase

SRR stunning adj. extremely beautiful

H1F worthy of phr. deserving of ; worthy of a visit

W~ F  captured V. recorded ; captured it on video

L NEER)  distressing adj. upsetting

A inferior adj. not as good as others

(L% make a living phr. earn enough money

5] penetrate(d) V. go through ; social media has penetrated every aspect of
travel

BEE 1Y prohibited adj. not allowed

B #EE replicate V. do again in the same way

B ruined V. destroyed

A shot n. photo ; the perfect shot

o3 showing off phr. attracting attention to oneself
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§ 3 Reading 1 — Amazing Influencers pp.139-140 - iz,

HES Lake Wanaka (ARVPERERGES) o JRLUREE (sheep farming) %3 ~ /D NHIWE ; #U5 BURE—BEIR
WEHA4L (travel influencers) 2R ~ F] #LoveWanaka #$¢ > #fHfi Chris Burkard (IG 350 38
HE) BB 5 HRE 0 2016 EBDEE R 14% (B4HERE) o

i A IR H
- tourism 2k GDP % 9 JkFst (>10%) o
- BB RREWA B TAE | B o IREE 5 MR - RKRERALE -
- BCAH KR infrastructure (GEREER) o

A AL 2l LE BOR IR R B A BN
@ EHEGMLLS peers (FIF) - 8 MhEE - BT E=E0 -
@ 1G BB (visual storytelling) FIFEFEEA T ©

i (EE R34 ~ JEEAM)
- Iceland : 30 FATHFEFI% 14.2 & > 2018 & 200 & o

- Scottsdale, Arizona : FERETREME > BiE Instagrammable moments] °

— Reading 1 EHEH —

§ 4 Reading 2 — Is Social Media Harming Tourism? pp.144-145 - £
L

[FE@ X : social media A negative side o fE#EEHEDY ~ 25 HIE B B ~ BHtESAIBEE = 15k4%

S
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WEBDYE (overtourism)

- #BE Trolltunga : 2010 ~ZIF A — 2016 #1Z| 8 H -
- B SRR - NEIHCE BT BABA (prohibit) o

- R TREAAE po 478 ZEHAYHL - 3R showing off °
- PR BN EHETH - & EEE SRR AR o

- Wyoming ) Delta Lake : [A IG 4L ~ HFEEZIX 150 A » BFEARE (ecosystem) o
- MERFEH © BERBBE AE 0 —RIRRAR

W N3
social media 28K TH(HE thoughtfully A ; iR#ER James Asquith FE&ERI S AH replicate
HI4T ~ HIFEEE R ERRETS inferior ©

— Reading 2 B —

§ 5 Eﬂ%ﬁﬁlﬁ Point of View - Recognize Bias

PrakE#Bl%, (Recognize a writer's point of view)
TEEB FENER N o =HHEES Ik ¢
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Al SRR il
aHEMEE ARGk incredible improvement ~ unfortunate development
REJERIE Rk certainly, fortunately, in fact, of course, surely, unfortunately, sadly,

indeed (5&4)
B NG B A R HEEE RN | Your community can easily increase... ; We can't let this

happen to our community.

Reading 1 £ ¥t tourism # social media & POSITIVE ; Reading 2 ¥f social media 5%% NEGATIVE °

PraklR . (Recognize bias)

TEBEREGA AR =bias (RMEANRGMIFFE ISR YD o HHamil XEEV G HIRA
1% ARSI RBLR I 5 157 o

WRIHM - T /F /NG 5k
True= X EMHHREA] S fEG ; False=<XEAHKEM ; Not Given=XEZEERZEE o L NG +
False » 12428 ~RFESE o

— BB R —
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§ 6 %ﬂf it X + Counterargument & Refutation - jefid

st S VUMAZAF

ZF English (gl !

Fik Claim TREAZIS Tourism is hurting our area.

Bt Counterargument A TREA I B Supporters of tourism maintain that
tourism is the best way to improve the
economy.

27 Acknowledgment R T A — RGP These tourist dollars are indeed attractive.

BBt Refutation AT TT 2 AN AL However, we have seen too many

communities suffer environmental and

cultural harm as a result of tourism.

Breb e w (H D B R )
although, but, however, indeed, nevertheless, while, yet

H refutation B2 A1 LEREISHE - 395 4 B3 HAEEHT R

— B AR
Area of impact — Evidence (Z#Hc) — Counterargument (/<7j) — Acknowledgment (GE#) —
Refutation (&% > H however,/while...)

W

%

s Tourism Beneficial for Oaxaca?] (pp.148-149 - HPGaF Oaxaca) .55 positive : 55 5 BAEASE
B BRI R = REAZ AR eco-tourism ~ fRi#ESUEEE  (cultural  heritage) ~ [FIFAEEE
infrastructure ©

L1374

ik e (Articles: a/an, the, ©)
FHERESH the GRE TR ENEY) | O Hlk HHE,ME—sdBE4) ; FREM the R > ATELEL
B ajan > AA]BEHEHH 0 () o

- Ttook a trip to Oaxaca. The experience was amazing. (E42# — the)

- the government,the moon (3i#ME— — the)

- 1 left my car at home, but I think I left the windows open. (BiEZ2FH¥tHRE] — the)

- T'want to save @ money for a trip. (money FR[# — @ ; trip FIEEE — a)
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— BEBEM R — B & counterargument — acknowledgment — refutation) —

§ 7 %ﬁg%ﬁ 25 vs ¥t

A ESFHR ST B
- faccount & k) — AREITEERE TRCM ~ 50ift) (description) ©
- T/F/NG &4 Not Given & False — XE &gz # #4752 o ffil © TChris Burkard makes a lot of
money from his online posts) XEARAH — NG o
- 55 refutation i LLH R — SFHE N HAEREL © B0 however ~although,while %
fri o
- AR B SRR A 5 — a/an B the £ — ;) SRAIEEEBIZIEAH O -

§ 8iClass JIEE - B AL MR k0o gk g

@ Making Inferences — i [Amazing Influencers; ¥ True ~False (6 &)

1. Fewer people were using social media to make travel decisions 10 years ago.

| 1Ef# - True

2. For 60% of young people in the survey, "Instagrammability" was not important at all.
| IEf# - False (XH2 40% s A EE)

3. It's likely that some people who saw Burkard's photos visited Lake Wanaka.

| 1Ef# - True
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4. Lake Wanaka now has too many tourists.

IEf# - False (CEARUNIELHD)

5. Today, more people are probably working in the tourism industry in Lake Wanaka.

1Ef# - True

6. Most small communities are using social media to increase tourism.

1EfiR - False G R

@ Reading Comprehension 6 — ## Endangered Places; (Wadden Sea,Tuvalu
/Quelccaya 7kJIl~Congo Basin * 6 ¥i3%)

1. (inference) Tuvalu 2E#liE ] REFE RIS 2

| 1Ef# - A — How to move the entire population off the islands.

2. (text form) {E&ERBLANMIUIEES ?

| IEfi# - C — By making an emotional appeal.

3. (supporting details) F3l{if# AR ?
IEf# - B — Tuvalu is at risk due to logging. (Tuvalu E# 2 FHE _EFA > JEERA)

4. (words in context) migration f£58 Bt E ?

IEf# - A — A movement from one place to another.

5. (subject matter) A SZHfiziftjE ?

| 1Ef# - D — Environmental destruction.

6. (mainidea) AX ¥ 5 ?

| IEf# - A — Unique places are at risk of being lost forever.

® Writing Skills — 3##i ¢ Is Tourism Beneficial for Oaxaca?| pp.148-149 (3
)

1. fEH B 2

| 1Efi# - Positive

2. Wk — BraasBle ?

| IEf#- 2565 B
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3. EFEIRIAFIE () 2
IEf# - B OREESCLAEZE | D (RAEIRE I B AR | E s AR

Hisk
Fmify iClass #l%8 Reading skills-main ideas 2 # TReading comprehension 7] R#%Z - &

HEMRa o JIRATEZ M Reading 2 ##3C

§ 9 BIREEZ Fwms

1. 7%= » #itl Reading 1 ¥1 Reading 2 ¥} social media HIMH K735 —EF 1 o
2. WMR=E3E = A SR AE Al 1 LR 2

3. counterargument ~ acknowledgment ~ refutation =& 725l ? &2 —4] o

4. frRFEZ A the ~ {a[iF a/an ~ {A[F @ ?

5. 7] T/F/NG @i NG 3R False ?

— fFEW —
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